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50 years
200 + Staff

ÅAtlanta , Georgia

ÅNew York, New York

ÅAlexandria,Virginia

ÅNewport Beach, California

DESIGN INFORMED BY THE REALITIES OF DEVELOPMENT

11 specialized studios working on projects across the United States and the Caribbean:

Office, Corporate, Education (K-12 & University), Retail, Residential, Science & Technology, Government, 

The Center, Hospitality and Mixed-UseéC
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history1993 CNU Inaugural Meeting, Alexandria, Virginia

Urban Design Principles

Walkability, Scale, Mixed Use, Active Environments

Architectural Flaws

Primarily Traditional Architecture

Greenfield Development

Improved Residential Sub-divisions, Require Driving



history
Downtown 

Core Market

(sustain growth)

First Ring 

Market

(promote growth)

Suburban 

Market

(guide growth)

Influenced by:

William H. Hudnut III

Halfway to Everywhere

Fix -It -First Philosophy



historyEvolving Demographics

What influence does the Creative Class Have?

How do my children define their lifestyles?

Is ñThe Great Resetò great?

Is ñWalkable Urbanismò the only answer?

Is the Next Hundred Million going urban?



historyPopulation Shifts: core cities versus unbridled

A national view of 

counties

Washington, D.C. -3.2%

Atlanta, GA +1.6%

Los Angeles +3.4%

County Growth from 2000-2004
Loudon 41% (69,557)

Spotsylvania 24% (21,455)

Stafford 22% (22,335)

Prince Will. 20% (55,773)

Fauquier 15% (8,116)

Prince Geo. 3.6% (1,266)

Fairfax 3.4% (33,408)

Montgomery 0.3% (330)

Cobb 7.6%   (46,254)

Gwinnett 19%    (112,346)

Forsyth 34%    (33,458)

Henry 34%    (40,165)

Orange 5%       (141,302)

S. Bernardino  12.4%   (211,697)

Riverside 21%     (326,563)

Kern 11%     (73,201)



historyEvolving Demographics

Reality Check:

Predictable Outcome  TOD, Density, in-fill

versus Metro Washington Council of Governments

Are We Speaking With Our Brains, But Not 

Believing In Our Hearts?



contextWhere?

Will people move closer to work, retail and entertainment?

Cost of housing + travel time and costs

Quality of life and economics

Public schools, parks, recreation & streets

Census: The trend is to move out of inner cities



contextWhere?

Will companies move closer to the labor forces?

Professional service companies moving from San Francisco to Las Vegas, from 

Philadelphia to Phoenix, all to follow the labor which follows the Cost of Living

We are seeing more and more reverse commutes

Complex problems: climate, taxes, regional/state competition

Simple solutions: A great public realm

Some Trends say that about 38% of the population will live 

urban, others say 20% or less

The evolution of ñLuxury Citiesò New York, San Francisco, Los 

Angeles, Chicago, Washington, DC?
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òRe-inventing an Urban Infrastructureó

Montgomery County, Maryland
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White Flint Mall Redevelopment
Montgomery County, Maryland

Commerce

Culture

Conference



Existing Mall and Plaza Plan



Draft plans and designs are conceptual

and subject to change.


